
THE CALIFORNIA CLUB

A Legacy of Excellence and Elegance 
Established in 1887, the California Club is renowned for its 
notable heritage, rich traditions, and exquisite member 
experiences. With a reputation as one of the finest clubs in 
the world, the Club is a welcome haven in the heart of Los 
Angeles, offering privacy and tranquility amidst the chaos of 
downtown LA. 

The fine antiques, handcrafted furniture and rich imported 
fabrics of the interior reflect the substance, sophistication and 
splendor of the Club and its members.   he Club upholds the 
highest standards of hospitality, from the shared feeling of 
decorum and dignity among associates to the unparalleled food 
and beverage services in the elegant, historic Clubhouse. 

The limited members list spans generations and industries, 
made up of outstanding men and women of all backgrounds. 
With a commitment to enrich member experiences, the Club 
offers various creative, social and educational programs and 
hosts private member events annually. 

An Ambassador to Culture and Class 

The Club's success has not been static – it has been a case of 
excellence maintained through evolution and adaptability. With a 
clear commitment to uphold the standards of excellence and the 
Club's original charter, the role of the Lead Pastry Cook has 
been identified as a key support position to elevate the 
creative excellence in the pastry  department.

Lead Pastry Cook 

Cultivating a Thriving Membership 
Working closely with the Director of Membership Services, the Director of Membership Development 
will concentrate e�orts on outreach to potential candidates, whereas the Director of Membership 
Services concentrates e�orts on membership retention.

Since identifying, marketing and attracting external candidates for membership is the main focus of this 
position, the Director can expect to spend up to 60 percent of his/her work time outside of the Club 
during any particular work week.

�e Director of Membership Development must acquire a broad understanding of all facets and 
bene�ts of the Club to enhance external marketing e�orts.

�e successful candidate will conduct proactive potential member surveys through participation in 
external associations and strategic, third-party networking occasions to cultivate membership interest.

As Director, it is essential to stay abreast of new businesses, top-level leadership changes in downtown 
�rms and new organizations in Los Angeles, with the intent of introducing bene�ts of the Club to said 
executive members.

�e Director will develop a working database of potential members, based on factors set forth by the 
General Manager, Director of Membership, and the Board of Directors, and regularly meet with 
potential candidates at their convenience.

Essential Functions

•  Proactively identi�es membership candidates by:

‒  Securing a potential candidates list through thorough research of local social and industry 
in�uencers

‒  Establishing working relationships with third party social and residential communities in 
Los Angeles 

–  Maintaining a pulse on business and industry trends in Los Angeles 

–  Identifying underrepresented industries and groups on the existing membership roster 

–  Scheduling meetings with potential candidates o�-site

•  Actively builds candidates for membership portfolio by attracting underrepresented industries 
and groups, in collaboration with the Director of Membership

•  Acts as California Club Ambassador at local social functions to build awareness and enhance 
reputation as the one of the �nest clubs in the world

•  Conducts ongoing stewardship e�orts to enhance potential member relations 

•  Adheres to the Club’s standard of excellence and privacy in all communications and handling of 
sensitive materials

•  Ensures consistency in messaging and outreach by all representatives of the Club 

•  Attends Advancement Committee meetings 

•  Provides weekly reporting to General Manager as required 

•  Identi�es and tracks unsuccessful candidates by developing a standardized report including 
candidate feedback 

Distinguishing Characteristics
•  Extensive experience in sales and marketing, including digital, social and traditional outreach 

experience 

•  Experience in advancement, development, donor donations or donor engagement for the 
non-pro�t sector preferred 

•  Excellent written and verbal communication skills 

•  Advanced interpersonal communication skills necessary to e�ectively and persuasively 
communicate to a variety of candidates 

•  Comprehensive experience building and maintaining e�ective relationships with donors,
directors, and other third-party partners 

•  Ability to work autonomously and collaboratively 

•  Excellent project management skills, including strong organization, planning, critical thinking 
and analysis abilities 

•  Working knowledge of Microsoft O�ce Suite, computer accounting programs, and 
budgetary analysis capabilities 

•  Must be able to speak, read, write and understand the primary language(s) used in the 
workplace 

•  A sophisticated, well-groomed and professional appearance is required and must be 
maintained per California Club standards 

•  Functioning awareness of prominent civic and business communities in Downtown Los 
Angeles preferred 

•  Knowledge of the California Club, its services and facilities preferred 

Education & Experience
A Bachelor’s degree is required. A degree in non-pro�t management or similar specialization is 
a plus. A Master’s degree is preferred.

A minimum of 5 years experience in sales, marketing, development or a closely related �eld is 
required. Experience in advancement, development, donor relations or donor engagement in the 
non-pro�t sector is preferred.
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 Cultivating Culinary Excellence

The Pastry Lead Cook reports directly to the Pastry Chef and indirectly to the Executive Chef. 
This role involves daily collaboration with the Pastry Chef, ensuring the delivery of exceptional 
pastry and dessert experiences.

Essential Functions 

Prepare all pastry and dessert items for buffet, banquet, and restaurant use according to standard 
recipes.
Supervise all pastry staff, including hiring, training, counseling, and discipline.
Visually inspect the appearance of all cold food for proper color combination and overall 
presentation to maintain appeal.
Schedule the appropriate number of staff according to daily needs, banquet functions, and 
weekly forecasts.
Ensure proper storage of all pastry items in refrigerators and freezers to maintain product 
freshness.
Compliance and Safety:Ensure all kitchen activities comply with health and safety regulations 
and club policies. Conduct regular inspections and audits to maintain cleanliness and food safety.
Implement and oversee safety training programs for kitchen staff
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THE CALIFORNIA CLUB
to apply, please contact 
Mr. RAJ RAGHAVAN
HUMAN RESOURCES DIRECTOR
by email only at  
RAJ@californiaclub.org

Distinguishing Characteristics

Proven experience as a Pastry Lead Cook or similar role in a high-end 
restaurant, hotel, or private club.
Culinary degree or equivalent professional experience in pastry arts preferred 
but not required.
Must have a passion for desserts and show creativity.
Ability to work flexible hours, including evenings, weekends, and holidays, to 
meet the demands of the hospitality industry.
Thorough knowledge of pastry, bakery, and dessert preparation.
Knowledge of accepted sanitation standards

EDUCATION & EXPERIENCE

Education:

High school or equivalent education required.
Bachelor’s Degree preferred.
Experience:

Minimum of two years of experience as a pastry cook or similar role.




